


SINCE 2024
OVER 152 HOURS  
Of watching the official The Route 
documentary series co-produced 
and distributed with NBC Sports.

OVER 20 
Riders ranging from the UK, the 
US and New Zealand have 
ensured a truly global feel, 
engagement and impact for 
The Route.

OVER 65  
Santini produced rider jerseys 
with sponsors branding have 
been worn by The Route 
participants, images of which 
have been shared many 
thousands of times online, 
across social media and in 
broadcast/print media.

OVER 200,000 
impressions of across social 
media platforms.



I WAS SO MOVED BY THIS PROJECT, THE 
PEOPLE INVOLVED AND THE CAUSE THAT 
IT SUPPORTS. “

“

KATE VERONNEAU
DIRECTOR OF WOMEN’S STRATEGY, 
ZWIFT

PARTNERSHIPS WITH THE LIKES OF:

https://www.youtube.com/watch?v=wUHSO7GMFl8


PACKAGES
All The Route sponsorship packages can be built and tailored 

exclusively to specific brand objectives, opportunities and budgets 
with a broad initial outline below.

*All packages will include a bespoke press release announcing the partnership, logo visibility 
on the official The Route rider coach, brand visibility on the official The Route website with click 

throughs, The Route and sponsor logo lock-up for use throughout the duration of the partnership 
plus a framed and dedicated The Route shirt.



£50,000
A YEAR FOR A 3-YEAR TERM

HEADLINE EVENT SPONSOR 

Your sponsorship fee 
is aligned against the facilitation of the 
ATICUS Network in the UK with its results 
impacting young people and their families 
now and across the world in the future.

Sponsor brand integration  
into all aspects of the event, including 
naming rights, “The Route in partnership 
with” and on all promotional, marketing, 
communications and sponsorship collateral.

Brand prominence  
against other event sponsors for on-event 
infrastructure including the official rider 
coach, media boards and event branding.

Front of shirt  
sponsor logo positioning on the rider jersey, 
training jersey, off-bike kit and crew kit

Exclusive clinical centre visits  
to and interactive sessions with Cure 
Leukaemia funded practitioners.

Headline sponsorship 
and attendance of a Cure Leukaemia event 
dedicated event championing women’s 
cycling and the development of women’s 
professional opportunities.

1x complementary 
place for full 9-stage The Route event (value 
of £4,000).

2x complementary 
places for the 2-stage The Route package 
(value of £1,600).

2x complementary 
places in Cure Leukaemia’s London 2 Paris 
cycling fundraising event (value of £2,400).

£25,000SENIOR EVENT SPONSOR & HOTEL PARTNER 

Your sponsorship fee 
is aligned against the cost of hotel 
accommodation for the riders and support 
crew during The Route.

Full integration  
across all aspects of The Route event.

Prominent logo placement 
on rider kit, off-bike kit, training kit and 
crew kit.

Exclusive branding 
on the off-bike cap used for all media 
activities whilst on event.

Presenting partner 
of Cure Leukaemia produced content used 
across social media platforms throughout 
The Route.

1x complementary 
for full 9-stage The Route event (value of 
£4,000).

1x complimentary 
for 2-stage The Route package (value of 
£800).

2x complimentary 
in Cure Leukaemia’s London 2 Paris cycling 
fundraising event (value of £2,400).

£15,000ASSOCIATE EVENT SPONSOR & COACH PARTNER  

Your sponsorship fee 
is aligned against the cost of rider coach 
hire and wrapping for the duration of The 
Route event.

Logo placement
on rider kit and crew kit in a prominent 
location.

Brand ‘ownership’ 
of The Route official rider coach with 
dedicated, exclusive space for logo, 
advertising strapline and/or supporting 
messages.

50% reduction
on entry fee for 1x place for full 9-stage The 
Route event (value of £2,000).

1x complementary place  
for 2-stage The Route package (value of 
£800).

2x complimentary 
in Cure Leukaemia’s London 2 Paris cycling 
fundraising event (value of £2,400).



£5,000BACK POCKET SPONSOR 

Logo placement 
in one of nine places on the back pocket 
area of the rider kit.

Dedicated references 
as an event sponsor in The Route social 
media content.

Sponsorship of 1x stage 
of The Route event with dedicated graphic 
and content.

50% reduction 
on entry fee for 1 x 2-stage The Route 
package (value of £400).

Partner rate of entry fee  
for Cure Leukaemia’s London 2 Paris cycling 
fundraising event (£1,000 per person, max. 
team of 10x participants).

£12,500SLEEVE SPONSOR &  PHYSIO RECOVERY 
PARTNER 
Your sponsorship fee  
is aligned against the cost of the recovery 
support team and equipment provided for 
the full duration of The Route event.

Logo placement
on the sleeve of the rider jersey, off-bike 
jersey and crew jersey.

Dedicated and exclusive references
as a The Route event sponsor during the 
event.

Exclusive sponsorship 
of the first and last stages of The Route with 
dedicated graphics and content created for 
both.

50% reduction 
on entry fee for 1x place for full 9-stage The 
Route event (value of £2,000).

50% reduction 
on entry fee for 1x 2-stage The Route 
package (value of £400).

2x complimentary  
in Cure Leukaemia’s London 2 Paris cycling 
fundraising event (value of £2,400).

**All complementary, discounted or partner rate places in Cure Leukaemia events 
are still subject to the minimum fundraising targets set per event.

£3,000STAGE AND BUS SPONSOR  

‘Own’ one of the 9 x stages
of The Route event with your business 
brand prominent on dedicated graphics and 
content.

Align your business  
to a stage dedicated to a leukaemia patient, 
survivor or practitioner relevant to your 
business either in story or locale.

Your business logo 
shown on the official The Route rider coach 
with interview content with The Route 
participants held in front, ensuring your 
business is seen as part of the sponsor wall.

Partner rate of entry fee  
for Cure Leukaemia’s London 2 Paris cycling 
fundraising event (£1,000 per person, max. 
team of 5 x participants).



ALEX SMITH
HEAD OF SPONSORSHIP

07734 857510
alex@cureleukaemia.co.uk

GET IN TOUCH


